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NYU STEINHARDT GRAPHIC STANDARDS GUIDE INTRODUCTION

INTRODUCTION

What Is This Guide?

This graphic standards guide provides an overview of the basic
components of the NYU Steinhardt visual identity:

* Logo

» Color

* Typography

e Composition.

Who Is This Guide For?

¢ Designers contracted by NYU Steinhardt to create
communication pieces on behalf of the School, and

* Administrators, staff, faculty, and students of NYU Steinhardt
who need logos and fonts for internal documents, business
kit items (letterheads, envelopes, business cards, etc.), and
publication templates for flyers, announcements, Powerpoint
presentations, and the like.

Who Created the Visual Identity?
The creation of this visual identity is the result of extensive
consultation with and feedback from faculty, administrators, staff,
students, and friends of the School. It is one of many outcomes
of a two-year strategic assessment process that recommended
ways for NYU Steinhardt to better communicate the richness and
diversity of our programs.

We are committed to building a strong identity through
adherence to these standards, and we ask everyone in our School
to join us in these efforts.

The Visual Identity aims to do the following:
? ¢ Consolidate the appearance of NYU Steinhardt's
| communications by creating a more consistent and common
Wuat 1F [ HAVE QUESTIONS‘_D look to our publications and other communication materials

Contact NYU Steinhardt Marketing Manager ¢ Better communicate the School’s mission and vision

Mary Beth Fenlaw in the Office of Planning « Better communicate the breadth and depth of who we are

und Commumcatllons at as a school
steinhardt.marketing@nyu.edu

* Reinforce the reputation for excellence that NYU Steinhardt
or 212-092-9453.

enjoys in the field of higher education.

Visit www.steinhardt.nyu.edu/identity
for downloads, examples, and templates.

STEINHARDT SCHOOL OF CULTURE, EDUCATION, AND HUMAN DEVELOPMENT INTRODUCTION _




NYU STEINHARDT GRAPHIC STANDARDS GUIDE A COMMITMENT TO QUALITY

A COMMITMENT TO QUALITY

Maintaining high standards of design and typographic quality is
an essential component of the success of our visual identity. The
care and attention to detail that go into designing communications
for NYU Steinhardt need to be commensurate with the

high standards of practice that are employed in all our academic
and administrative work.

Consistency and Adherence to Standards
Making the most of a visual identity is not easy. The strength of
our visual identity requires uniform and consistent application
throughout Steinhardt’s communications. Adherence to the rules
and guidelines outlined in this graphic standards guide will result
in the cohesive appearance of our publications and other
communications materials from piece to piece and will serve to
reinforce and strengthen the identity of NYU Steinhardt, our
academic departments and programs, and our centers and
institutes. A consistent visual identity will communicate directly
to our various audiences within and beyond the academic
community in an effective and efficient way.

While there is some flexibility in the visual identity, designers
are responsible for managing the details in a way that allows
the finished piece to announce itself as a communication from
NYU Steinhardt.

Visit www.steinhardt.nyu.edu/identity
for downloads, examples, and templates.

STEINHARDT SCHOOL OF CULTURE, EDUCATION, AND HUMAN DEVELOPMENT A COMMITMENT TO QUALITY




NYU STEINHARDT GRAPHIC STANDARDS GUIDE THE NYU STEINHARDT LOGO

THE NYU STEINHARDT LOGO

The NYU Steinhardt logo

l
The logo mark ——> NYU

The logo type —— > Steinhardt School of Culture, Education, and Human Development

The NYU Steinhardt logo is the central element in our visual
identity. It is to be used by all academic departments and
administrative units of Steinhardt. The manner in which we use
the logo will have a strong bearing on the identity's effectiveness.

Visual Integrity

To maintain the integrity of the visual identity, use the logo only

as described here:

* Restrict usage to the approved versions of the logo shown in
this guide, which are available for download at
www.steinhardt.nyu.edu/identity.

* Do not try to create the logo from scratch.

* Never break up or use only portions of the logo mark.

* Do not digitally condense or expand the logo or distort
or manipulate it in any way. Visit the NYU Steinhardt visual
identity Web site at www.steinhardt.nyu.edu/identity for
information about how to alter the size of the logo.

* Never superimpose the logo over a photograph or other image.

Important Logo Usage Guidelines
The logo or logo mark must appear on the front of all NYU
Steinhardt printed communications.

The full logo should be used whenever possible so that we
can build awareness of our new School name. Use of the
logo mark alone is restricted to internal uses only, and only
with prior permission from the NYU Steinhardt Office of Planning
and Communication. Contact steinhardt.marketing@nyu.edu
for approvals.

Under no circumstances may the logo type be used by itself
without the logo mark.

STEINHARDT SCHOOL OF CULTURE, EDUCATION, AND HUMAN DEVELOPMENT THE NYU STEINHARDT LOGO _




NYU STEINHARDT

GRAPHIC STANDARDS GUIDE THE NYU STEINHARDT LOGO

This green band represents

continued from previous page

Adjacency

For maximum legibility and a sense of visual integrity, the logo
must be allowed enough space around its perimeter. That space
should be at a minimum equal to the height of the “NYU” in

the logo mark.

the minimum space allowed \ S/ l
. —
for clearance around the logo.

Note that this space is equal to Steinhardt School of Culture. Education. and Human Develooment

the height of the “NYU.”

Visit www.steinhardt.nyu.edu/identity
for downloads, examples, and templates.

How to combine the logo with academic departments
and administrative units

The department or administrative unit name cannot be attached to
the logo. The space between the logo and the department name
should be no less than the height of “NYU” in the logo mark. Under
no circumstances can the department or administrative unit name
be positioned under the logo mark in place of the logo type.

DEPARTMENT OF ADMINISTRAT

NYU

Steinhardt School of Culture

NYU

DEPARTMENT OF ADMINISTRANION, ADERSHIP, AND TECHNOLOGY

ERSHIP, AND TECHNOLOGY

tion, and Human Development

STEINHARDT SCHOOL OF CULTURE, EDUCATION, AND HUMAN DEVELOPMENT THE NYU STEINHARDT LOGO n




NYU STEINHARDT GRAPHIC STANDARDS GUIDE THE NYU STEINHARDT LOGO

continued from previous page

Only the approved NYU Steinhardt logo versions shown below and
on the next page may be used. They are available for download
at www.steinhardt.nyu.edu/identity. The Web site provides logo
files in eps, jpeg, and png formats for multiple uses as well as
recommendations for using these different formats.

Full-Color Versions

The four versions shown at right are the only P S 7 l

configurations of the NYU Steinhardt logo. . )
. . . T Steinhardt School of Culture, Education, and Human Development 1
Other versions exist of these configurations,

but they differ only in color and are shown

on the next page. \ S/ '

Version 11is considered the standard NYU Steinhardt School of Culture, Education, and Human Development 2
Steinhardt logo. Use no smaller than

2" in overall width (full name of school).

Version 2 is to be used if the logo mark in \.‘ i l l

version 1 appears too small. 3
Version 3 is the logo mark alone. Use of the

logo mark alone is restricted to internal uses
only and only with prior permission.

Version 4 has been designed for large Steinhardt School of Culture, Education, and Human Development 4
showings such as building signage.

See following pages for color variants.

Visit www.steinhardt.nyu.edu/identity
for downloads, examples, and templates.

STEINHARDT SCHOOL OF CULTURE, EDUCATION, AND HUMAN DEVELOPMENT THE NYU STEINHARDT LOGO




NYU STEINHARDT GRAPHIC STANDARDS GUIDE THE NYU STEINHARDT LOGO

continued from previous page

Black and White Versions

NYUSteinhardt

Steinhardt School of Culture, Education, and Human Development

NYUSteinhardt

Steinhardt School of Culture, Education, and Human Development

NYUSteinhardt
NY USteinhardt

Steinhardt School of Culture, Education, and Human Development

One-Color Versions

The logo can appear in one of three colors: black, as seen above,
PMS 2612 (purple) as seen below, and PMS 7496 (green) as seen on
the next page.

NYUSteinhardt

Steinhardt School of Culture, Education, and Human Development

NYUSteinhardt

Steinhardt School of Culture, Education, and Human Development

NYUSteinhardt
NYUSteinhardt

Steinhardt School of Culture, Education, and Human Development

Visit www.steinhardt.nyu.edu/identity
for downloads, examples, and templates.

STEINHARDT SCHOOL OF CULTURE, EDUCATION, AND HUMAN DEVELOPMENT THE NYU STEINHARDT LOGO -
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continued from previous page

Versions in PMS 7496 (green) This color can be used only
when it is the only color available.

NYUSteinhardt

Steinhardt School of Culture, Education, and Human Development

NYUSteinhardt

Steinhardt School of Culture, Education, and Human Development

NYUSteinhardt
NY USteinhardt

Steinhardt School of Culture, Education, and Human Development

Knockout Versions (white on a color background)

NYUSteinhardt

Steinhardt School of Culture, Education, and Human Development

NYUSteinhardt

Steinhardt School of Culture, Education, and Human Development

NYUSteinhardt

NY USteinhardt

Steinhardt School of Culture, Education, and Human Development

Visit www.steinhardt.nyu.edu/identity
for downloads, examples, and templates.

STEINHARDT SCHOOL OF CULTURE, EDUCATION, AND HUMAN DEVELOPMENT THE NYU STEINHARDT LOGO -
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THE NYU LOGO

(?’ NEW YORK UNIVERSITY

The NYU logo is a central element in the University’s visual
identity and an important secondary element in NYU Steinhardt’s

visual identity.

Using the NYU Logo on NYU Steinhardt Communications
The NYU logo should appear on all NYU Steinhardt
communications to external audiences with the exception of
business kit items (letterhead, envelopes, business cards, etc.).

The NYU Steinhardt logo takes precedence over the NYU
logo in the hierarchical relationship. Position the NYU logo
toward the bottom or on the back of a communication. See
examples of positioning below.

NYUSteinhardt

Steinhardt School of Culture, Education, and Human Development

Jessie Mott ('02): A Passion for a Dog’s Life

Explore. Experiment. Discover Your Ron Robin is
Appointed Dean for

‘Way in Music. Academic Affairs

Programs in

+ Music Performance + Music Business
Instrumental, Voice, * Music Education Y i
Jazz, Music Theatre « Muslc Technology NYUSteinhardt
+ Music Composition + Music Therapy
Traditional, Jazz, Film
Scoring, Electronic BM, BS., MM, MA, Ph.D.

East Meets West in Steinhardt's Study
Study with acclaimed artists and industry leaders Abroad Program in Shanghai, China

in New York City.

Music Business
Summer Institute
Teaches High School
* Students What
Makes A Star

Be NYU Steinhardt. Apply Now.

www.steinhardt.nyu.edu/musico7
or call 212-998-5424

LA new vork universiTY

continued on next page

Visit www.steinhardt.nyu.edu/identity
for downloads, examples, and templates.

STEINHARDT SCHOOL OF CULTURE, EDUCATION, AND HUMAN DEVELOPMENT THE NYU LOGO n




NYU STEINHARDT

GRAPHIC STANDARDS GUIDE

THE NYU LOGO

UsiNG THE TorRCH

Do not use the torch as a graphical or
decorative element in a design. The torch
should appear only as a part of the NYU

logo shown below. Use of the torch in this
restricted way maintains the branding strength
and visual awareness of the NYU logo.

This green band shows the area
around the NYU logo that

continued from previous page

Visual Integrity

To maintain the integrity of the visual identity of the NYU logo,

use the logo only as described here:

¢ Use only those logos provided on the NYU Steinhardt Web site
at www.steinhardt.nyu.edu/identity.

e The NYU logo should always be reproduced intact and
complete with all of its components as seen below.

* Do not break up, use only portions of the logo, or reposition
elements of the logo. Do not separate the torch from the name
of the University.

* Do not digitally condense or expand the logo or distort or
manipulate it in any way. Visit the NYU Steinhardt visual
identity Web site at www.steinhardt.nyu.edu/identity for
information about how to alter the size of the logo.

¢ Do not use outlines, drop shadows, or other graphic
treatments on the logo.

e Do not try to recreate the logo from scratch.

Adjacency

The logo should always be positioned in such a way as to allow
for a distance of no less than 50% of the width of the mark (torch
box) to remain clear between the logo and the nearest graphic
element or the edge of the printed piece. The band around the
logo seen below represents this area.

should remain clear and free _— (Q// NEW YORK UNIVERSITY
!

of other graphics, type, or
paper edge.

Visit www.steinhardt.nyu.edu/identity
for downloads, examples, and templates.

Color

The range of colors in which the NYU logo can be reproduced is
limited to PMS 2612 (purple), black, and white. It is only when one
color is available on a printing project that there can be an
exception to this rule. In this instance the logo can be reproduced
in the NYU Steinhardt palette color being used for the project.
Purple, black, and white versions of the NYU logo are available at
www.steinhardt.nyu.edu/identity.

STEINHARDT SCHOOL OF CULTURE, EDUCATION, AND HUMAN DEVELOPMENT THE NYU LOGO




NYU STEINHARDT GRAPHIC STANDARDS GUIDE THE STEINHARDT SHIELD

THE STEINHARDT SHIELD

The official shield for NYU Steinhardt is one of a series used
throughout New York University for each of its schools. Use of
the shield should be limited to official academic and ceremonial

functions and communications designated by the administrators
of NYU Steinhardt, e.g., invitations and programs for formal
academic ceremonies.

The shield can be reproduced in PMS 2612 or black. If a project
is being printed in one color and that color is neither of these,
reproducing the shield in the only color available is permitted.

For guestions regarding the usage of the NYU Steinhardt shield
and to request artwork for preapproved uses, please contact Mary
Beth Fenlaw at steinhardt.marketing@nyu.edu or 212-992-9453.

Visit www.steinhardt.nyu.edu/identity
for downloads, examples, and templates.

STEINHARDT SCHOOL OF CULTURE, EDUCATION, AND HUMAN DEVELOPMENT THE STEINHARDT SHIELD




NYU STEINHARDT

GRAPHIC IDENTITY STANDARDS THE COLOR PALETTE

PMS Cool Grey 5
C3MO0,YO0, K30
This color symbolizes

CULTURE
and New York City

PMS 2612
C70,M100, YO, KO
This color symbolizes
Epucarion

and New York University.

PMS 7492
C15,M0,Y 35 K5
This color symbolizes
HuMAN DEVELOPMENT

and the concept of “global.”

PMS 7496

C40,M0, Y100, K 40

This color symbolizes
creativity, growth, and the
building of communities.

The above shows technical data on the

Steinhardt colors along with a note about the
meanings and concepts associated with them.

The PMS (Pantone Matching System)
identification number is the first number to

appear and beneath that the cmyk breakdown

is provided. The cmyk breakdown is a
formula used to represent a PMS color in
the four-color process.

Visit www.steinhardt.nyu.edu/identity

for downloads, examples, and templates.

THE COLOR PALETTE

100% 60% 30%

More than blank space, white—in the
NYU Steinhardt palette—represents
openness, hope, and life.

The color palette is a fundamental aspect of the NYU Steinhardt
graphic identity. Adhering to these colors exclusively is a crucial
part of the effort to create a visual character that can be quickly
and automatically associated with our School. Use only the colors
and tints specified above.

STEINHARDT SCHOOL OF CULTURE, EDUCATION, AND HUMAN DEVELOPMENT THE COLOR PALETTE n




NYU STEINHARDT

GRAPHIC STANDARDS GUIDE

FONTS

Using the typefaces described above, Bulmer
and Gotham, enables the logo to simutaneously
evoke the traditional and the contemporary.

Visit www.steinhardt.nyu.edu/identity
for downloads, examples, and templates.

FONTS (THE TYPEFACE FAMILIES)

The two typeface families chosen for the visual identity are
Bulmer and Gotham. This selection of types evokes the historical
(Bulmer) and the contemporary (Gotham), a combination
simultaneously reflecting the inspiring heritage and bright future
of NYU Steinhardt.

Bulmer is an English text face designed in 1790 by William
Martin, a typographer working in London for the book publishing
concern of William Bulmer.

Gotham is a vernacular sans serif type designed by the
Greenwich Village type foundry of Hoefler and Frere-Jones
between 2002 and 2004. Influenced by building and commercial
signage in New York, it strikes a hardy and forthright tone in
keeping with a prominent aspect of the NYU Steinhardt mission,
that of being “in and of the city.”

Each of the type families includes a range of styles that will
enable the designer to effectively address any design situation.
We recommend the following uses:

* For standard text settings use Gotham Book with Gotham Bold
subheads for contrast.

¢ Bulmer Regular can also be used for text settings particularly
when a scholarly or traditional tone is needed.

* Experiment with combinations of Gotham and Bulmer that
maintain contrast between text and subhead.

Bulmer Regular ~ Gotham Bold Gotham Book

Y Y
NYU

Steinhardt School of Culture, Education, and Human Development

On the following two pages are showings of the typefaces
available in the Bulmer and Gotham families.

NYU STEINHARDT
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Visit www.steinhardt.nyu.edu/identity
for downloads, examples, and templates.

continued from previous page

Bulmer

Bulmer Regular
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqurstuvwxyz 0123456789

Bulmer Italic
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqurstuvwxyz 0123456789

Bulmer Semibold
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqurstuvwxyz 0123456789

Bulmer Semibold Italic
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqurstuvwxyz 0123456789

Bulmer Bold
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqurstuvwxyz 0123456789

Bulmer Bold Italic
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqurstuvwxyz 0123456789

BuLMER SMmALL CaPs
ABCDEFGHIJKLMNOPQRSTUVWXYZ
ABCDEFGHIJKLMNOPQURSTUVWXYZ 0123456789

BuLMER SEMIBOLD SMALL CAPS
ABCDEFGHIJKLMNOPQRSTUVWXYZ
ABCDEFGHLJKLMNOPQURSTUVWXYZ 0123456789

Bulmer Display
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abedefghijklmnopqurstuvwxyz 0123456789

Bulmer Italic Display
ABCDEFGHIFKLMNOPQRSTUVWXYZ
abedefghiyklmnopqurstuvwxyz 0123456789

NYU STEINHARDT

FON'FS n
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FONTS

Visit www.steinhardt.nyu.edu/identity
for downloads, examples, and templates.

continued from previous page

Gotham

Gotham Light
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqurstuvwxyz 0123456789

Gotham Light Italic
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqurstuvwxyz 0123456789

Gotham Book
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqurstuvwxyz 0123456789

Gotham Book Italic
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqurstuvwxyz 0123456789

Gotham Bold
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqurstuvwxyz 0123456789

Gotham Bold Italic
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqurstuvwxyz 0123456789

Gotham Black
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqurstuvwxyz 0123456789

Gotham Black Italic
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqurstuvwxyz 0123456789

Gotham Ultra
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqurstuvwxyz 0123456789

Gotham Ultra Italic
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqurstuvwxyz 0123456789

NYU STEINHARDT

e “
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fl f

These two ligatures are available in the
standard Bulmer set and in Gotham.

ft tl th

These three ligatures are available only in the
Bulmer Expert Set. They must be applied
manually since the Quark automatic ligature
command does not affect them. They are
available in the standard Gotham set.

These are inch marks. This is a foot mark. It
They are not 1s not an ap()str()phc.
quotation marks

These are proper This is a proper
quotation marks. apostrophe.

Visit www.steinhardt.nyu.edu/identity
for downloads, examples, and templates.

TYPOGRAPHY

Typography is a highly important aspect of any graphic identity.
We urge care, consistency, and attention to detail in its use. To this
end a group of typographic standards is provided below. Graphic
designers will be familiar with most of these, yet they are listed here
to underscore the importance of good typography in conveying
professionalism and commitment to quality.

Typographic Standards

1. Widows
Avoid leaving one word by itself on the last line of a paragraph.

2. Orphans

Avoid leaving the first line of a paragraph at the bottom of a
column or page. Avoid, as well, allowing the last line of a paragraph
to begin the next column or page.

3. Ligatures

In text settings, always use the two ligatures shown at left. Quark has an
automatic ligature feature that can be found in preferences/character.
Checking this button will set these two ligatures automatically in
both the standard Bulmer and Gotham sets, plus the additional
three ligatures at left only in the Gotham faces.

4. Horizontal Scaling
Never expand and/or condense type. Scaling type results in a
distortion of the design of the character.

5. Other Punctuation Spacing

Use just one space between sentences, after colons, etc. Run a
“find and change” to locate and correct double spaces that often
occur in text files produced in word processing programs.
Whenever possible, hang open quotes into the left margin. Always
use designed quotes and apostrophes. Never use inch marks
(referred to as stupid quotes) and foot marks as substitutes.

6. Hyphenation

Text settings should be flush left and ragged right, never justified.
Always avoid two hyphens in a row. Hyphens should be used
minimally and only for long words. Allow for as few hyphens as
possible in a paragraph. Set the hyphenation controls so that no
fewer than five characters are left before or after a hyphen. Avoid
ending the first line of a paragraph with a hyphenated word.

STEINHARDT SCHOOL OF CULTURE, EDUCATION, AND HUMAN DEVELOPMENT TYPOGRAPHY
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PAGE COMPOSITION

Page design is an important aspect of the NYU Steinhardt visual
identity. The careful and deliberate composition of the elements
discussed in this Guide is essential to building and maintaining
the identity’s momentum and strength.

Examples of the visual identity are shown here in a range of
printed pieces. These examples, this Graphic Standards Guide,
and additional examples at www.steinhardt.nyu.edu/identity will
give the designer a basis from which to approach any print
design project.

White Space and Horizontal Design

Two aspects of the page composition style deserve special
notice. They are the use of white space and the horizontal
rectangle prominent in the design.

White, in this identity, is used as a color, not just empty
space. As an expression of openness, hope, and life, it should be
used expressively.

As seen in the samples on the next page, the horizontal
rectangle is a central organizing shape on the page. It is intended
to convey the idea of reaching across boundaries and the
interdisciplinary scope of the NYU Steinhardt vision.

The designer is encouraged to find flexibility in the visual
identity and to be creative and imaginative in its application,
while bearing in mind that a basic objective of the identity is to
ensure that every piece of communication produced must be
instantly recognizable as a communication from NYU Steinhardt.

Submitting Proofs for Approval

We request that all administrators, staff, faculty, and students in
charge of NYU Steinhardt publications submit proofs to the Office
of Planning and Communications for approval. Proofs can be
e-mailed in PDF format to steinhardt.marketing@nyu.edu or
delivered in hard copy to Mary Beth Fenlaw at 82 Washington
Square East, 4th Floor. Please plan for and allow up to one

week for a response. If you have any questions, please

call 212-992-9453.

Visit www.steinhardt.nyu.edu/identity
for downloads, examples, and templates.

STEINHARDT SCHOOL OF CULTURE, EDUCATION, AND HUMAN DEVELOPMENT PAGE COMPOSITION “
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PAGE COMPOSITION

USteinhardt

Steinharclt School of Culture, Education, and Human Development

A degree from NYU Steinhardt empowers you to apply
your creativity and knowledge where it is needed most.

Study in the expansive environment of a great research university.
Make the urban neighborhoods of New York City and countries
around the world your laboratory. Build communities within and
beyond the classroom.

We offer undergraduate, master's, and doctoral programs in
+ applied psychology + education

«art + health

« communication - music

Pursue your goals. Be the future. Be NYU Steinhardt.

Apply now. Visit www.steinhardt.nyu.edu/be2
or call 212-998-5030.

NEW YoRK UNIVERSITY

Steinhardt School of Culture, Education, and Human Development

New Faculty
Appointments

ACADEMIC YEAR 2007-2008

Steinhardt School of Culture, Education, and Human Development

SPRING 2007

Ron Robin is tors, and stdents o urner

Appointed Dean for
Academic Affairs anc doctors progran:

Robin
Josagh MeBonsid, wha had bsen
Sorvingas ssocite dean fo aca-

o Robin brings to Stanharct

scademec year Mebonald wil

and cuturaly dversounversity”  Seven Cases tht Shook the

East Meets West in Steinhardt’s Study
Abroad Program in Shanghai, China

A 1o of racuat studnt pan e weeks n Shanhas, i i
Cummer gt e for 82t of e cousmor i e

ontexting g, D s e i s, e

Press 2004 and The Making of e

Music Business
Summer Institute
Teaches High School
Students What
Makes A Star

Voutus watchod American ol n.

e anaeagn. o ot e 1o ot
e nent mormin they i becom cur rienc:

For more than 30 years, Sterharct sty programs ofersc 3 wide var
ey of course n acuction, i, communcation,and e st

2 Lascivius saburr Plane

ator season your averto pr-

Soptica question, bt it k0 oo

Alumna Betty Latham Supports
Future Physical Therapy Professors

er oma it me to Virin. and

ED: Wiy aid you make ths ifr

She recetly donated $100000 10

1 achiece nmy i, the mr |

Stenmar,rocety cauent v it
Lathar n  estarsnt i Viraina.  Formoe nformaton sbout e
Camoain forth panyn otae

Steinhardt Distinguished Alumni
Honored

Carle Bayer Sager (85 165, rignt, and
Srou J (4549, PO, bl

ay
BL: Th best part of coming o NVU canansecs

was mesting peopie and making

rend rom i over he wrkd. y

ate the Cantr for Urban Polcy Ecucaton st he CUNY Graduate School

STEINHARDT STUDENTS WIN ZUCKERMAN DEBATE COMPETITION

Stenhardt students Cora Fiore and

News an Worid Report Editori-
et Mortmer & Zuckerman who

Ty prepared e heurs ok in Now Yok Y bt o el 1o Invigorted whe | was
acvance of

Zuckerman. an NYU truste, s ko

fow hours every day cring the  Lincol-Doclasdebate team, <o

S the chaiman and pubiaherof the

St Jean. knor and communi-  the Pople Constitution Cotest

Pedro Noguera

T books co-ediad by Proesscr Pk
Urtan Escation,

UNFINISHED Somimrommerr s

BUSINESS | o e e

NYU Steinhardt Hosts ‘Rethinking
Global Migration’ Conference

J o it oot s

minstar offorsign sfars, snd Mary Rotinson

Boss, 2006),co-ocitot with Joan

o gt who discussed A Human Rights Approach o Higraton” The

e Gy S s sty Pefesor f Gt

School Distic investgates the dynamics
‘i ‘i ekl s s bl o sl wih

foundar of the Rainoow/PUSH Coniion
Besond outn Actv

e wll 2 ther
o et f it e v St sod s

Metro Center Receives $3.1 Million Grant
to Create Bilingual Education Center

tropoltan Centar or Urban Education has recsved a fve-yew, $31
milloaran rom he New York Stas Edcation Department Ofce of

T work o focuses on civic engagement, laacership,and

youth orgaizing

Alesander R. Galloway

(aming andrecorded

2.3 st cutturalform tat demand

pubiec schocts

In Memoriam: Deborah Labovitz
(1942-2006)

‘Daborah Labovtz was pssionats bt occu

o of Orcnary Miacles Trus Stores About

2 senes ot the

2009, Labowiz

clasicaton system of acton i video games.
the cverap among the comentions ofim and vides games
the poltaland cultralimslcations of @aming prctices, he

a5 an emeraing cutura form.

ot o s s i wite. -t e sl Pl
full bt il e o the way

Visit www.steinhardt.nyu.edu/identity
for downloads, examples, and templates.

STEINHARDT SCHOOL OF CULTURE, EDUCATION, AND HUMAN DEVELOPMENT

PAGE COMPOSITION




NYU STEINHARDT GRAPHIC STANDARDS GUIDE THE BUSINESS KIT

THE BUSINESS KIT

The business kit is composed of letterhead, envelopes, business
cards, and other business communication tools. Academic and
administrative units can order business kit items with personalized
contact information from NYU’s Copy Central. Follow these steps
to place an order:

1. Go to www.steinhardt.nyu.edu/identity and print out the
item(s) you wish to order (see examples on following page).
2.Using pen or pencil, edit the contact information for your office.
3.Place your order through Copy Central. Complete a requisition
available at www.nyu.edu/copy.central/using-requisition.html

and attach it to your printout(s).

You can send jobs to Copy Central three ways:
* Visit their storefront location at 283 Mercer Street
* Via Interoffice Mail
* Use one of their convenient Express Drop Off Locations:

48 Cooper Square, 7 East 12th Street Lobby,

or 25 West Fourth Street

Keep in mind that the color, typographic style, and design of the

business kit items are established and cannot be altered. It is only
the information that can be customized for your particular needs.

Letterhead and memo Templates in Microsoft Word

For the internal production of NYU Steinhardt letterheads and
memos on office printers, Microsoft Word templates are available
on the NYU Steinhardt Web site at
www.steinhardt.nyu.edu/identity. On page 22 of this guide is an
illustration showing the margins for a letter.

Arial is the designated typeface family to use when creating
content within these templates when Gotham is not available. It
was chosen for its visual compatibility with Gotham. It is a
standard typeface within the Microsoft Word program, therefore,
it should be available to all Word users.

Other documents for internal use that are available on the
NYU Steinhardt Web site include:

* Templates for PowerPoint presentations
* Templates for business forms

Visit www.steinhardt.nyu.edu/identity
for downloads, examples, and templates.
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NYU

Steinhardt School of Culture, Education, and Human Development

DEPARTMENT OF ART AND ART PROFESSIONS
Nancy Barton Chair

NYU

Steinhardt School of Culture, Education, and Human Development

DEPARTMENT OF ART AND ART PROFESSIONS.
34 Stuyvesant Street
New York, New York 10003-7599

NYU

Steinhardt School of Culture, Education, and Human Development

DEPARTMENT OF ART AND ART PROFESSIONS
Nancy Barton Chair

34 Stuyvesant Street, Room 303C
New York, New York 100037599
Tel. 212 998 5710 Fax 212 995 4320
nancybarton@nyu.edu
www.steinhardt.nyu.edu/art

34 Stuyvesant Street | New York, New York 10003-7599
212 998 5700 | 212 995 4320 fax | steinhardt.art@nyu.edu | www.steinhardt.nyu.edu/art

Visit www.steinhardt.nyu.edu/identity
for downloads, examples, and templates.
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How to set margins on letterheads

The space between
the edge of the paper
and the logo is .5"

NYU

Steinhardt

Right margin
equals 1.375"

Steinhardt

School of Culture, Ed) and Human D

DEPARTMENT OF ADMINISTRATION, LEADERSHIP, AND TECHNOLOGY
Mary Driscoll Assaciate Frafessar

A

This space 1s to be 1"

All of the elements of

the content are to

align left with the —>
word “Steinhardt” in

the logo mark.

Minimum sapce
before going to page 2
of a letter is 1.5" .

Y

Dear Ms. Champlan,

Caesar neglegenter deciperet pretosius zothecas, Catelll amputat Aguae Sulls, et

A

bellus quadrupel deciperet sastosus syrtes, ut cathedras conublum santet agticolae,
Saburre satls spinosus senesceret incredibiliter tramulus ossifragl. semper cathedras
deciperel AUgustus. Syries naglegenter corrumperet adlaudabilis chirographl. Utilitas
agricolae circumgrediet adlaudabilis apparatus bellis, ut optimus gulosus cathedras
agnascor fragilis umbracull, semper syrtes adguireret tremulus rures, quod utilitas
matrimonii miscere zothecas, quamaguam gulosus matrimonii conublum santet Aguae
Sulis, etiam agricolae celariter deciperat Octavius,

Fragllis fiducias comiter senesceret utilitas umbraculi. Tremulus fiducias imputat
Medusa. Concubine amputat saetosus chirographi. Incredibiliter utilitas agricolae iocari
syrtes. Aduae Sulis lucide deciperet matrimonil, lam fiducias prasmuniet parspicax
chirographi, quod tremulus concubine amputat rures, quamguam guadrupei satis
verecunde imputat zothecas, semper Augustus locari umbraculi, quod zothecas
Insectat oratorl.

Chirographi amputat catelli. Pretosius matrimonil imputat apparatus bellis. Catelll
aegre divinus insectat saburre, et oplimus saetosus quadrupel circumgrediet suis.
Aguae Sulis vix verecunde vocificat bellus matrimonii, quamguam Caesar infeliciter
miscere Aguae Sulis, utcungue plane quinguennalis saburre deciperet perspicax rures,
ut suis iocarl cathedras, lam zothecas lucide fermentet bellus ossifragl.

Agricolae infeliciter amputat fiducias. Syrtes fortiter insectat plane quinguennalis
saburre, quod suls vocificat vix tremulus matrimenii, Augustus amputat incredibiliter
bellus umbraculi, utcungue lascivius cathedras satis lucide prasmuniet verecundus
quadrupel. Utilitas agricolae agnascor apparatus bellis.

Sincerely,

Mary Driscoll

- 239 Greane

212 998 553,

The space between
the edge of the paper
and the address is .5"

Visit www.steinhardt.nyu.edu/identity
for downloads, examples, and templates.

Streat, Room 300 | New Yark, New Vork 10003-6680
2 | 212 995 4041 fax | medi@nyu.edu | www.steinhardt.nyu ecu/ait
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How to set margins on memos

These elements are

[ NYUSteinhardt

pI‘OVided in the Steinhardt School of Culture, and Human D

template and should
.. DEFARTMENT OF ADMINISTRATION, LEADERSHIP, AND TECHNOLOGY
not be repositioned.

The logo is to be — > Memo
positioned as shown

To: Recipient’s Name
on the letterhead on Erom: Senders Nome

the previous page. Date: 00/00/0000

Re: Description of subject matter

This space is to be 5" ——————>

Veniam mauris, lectus purus curabitur dictumst ac nam, Iibaro nulla elit suspendisse sem
dolor id, justo vestibulum sed esse purus. Erat feugiat laoreet emor, sollicitudin cum. Amet
arat, id dolor pellentesque, cras phasellus eros habitasse mattis, risus feugiat vel mi amet
metus praesant. Consectetuer ac placerat mauris lacinia lorem, solicitudin tincidunt et. Mi

AH Of the elements Of dolor vestibulum tellus eget felis. Fusce at, sem urna libero mi varius, nobis ultrices platea
ut. Arcu suspendisse urna, id id nec lacinia erat gravida, tellus etiam urna in sed, lectus
thC content are to phasallus consectatuer prefium wisi, convallis lobortis pellentesque eu. Nec urma non
. . lorem at. Gravida ac elit turpis metus sodales, adipiscing in sit est felis a libaro. <>
ahgn 16& Wlth the — > Malesuada hendrerit orci.

43 : 9 2
WOrd Stelnhardt n Eu nibh malesuada volutpat eros pellentesque nam, sapien sollicitudin natus leo urna,
thC lOgO mark. lacinia cras facilisis blandit laudantium torguent lorem. Fusce id, aliguet uma aliquat enim
facilisis rhoncus id. Massa nulla nulla felis. Velit bibendum justo torquent aliguam nam
quig, nune pretium lacinia nunc hendrarit et tincidunt, et neque, cum sit velit dignissim sed
lectus blandit. Vel curabitur et imperdiet accumsan leo vestibulum, mascenas sed aliquam
pratium non porttitor hendrerit, fringilla vitae ut nunc tellus nonummy luctus,

This space is to be no
less than 1"

This space is
to be 1.125"

Visit www.steinhardt.nyu.edu/identity
for downloads, examples, and templates.
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THE WEB SITE

Please visit www.steinhardt.nyu.edu/identity for details
regarding Web site design in the new visual identity.

Visit www.steinhardt.nyu.edu/identity
for downloads, examples, and templates.
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